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CERTIFICATE PROGRAME on Digital Marketing
Name of the Programme : Digital Marketing
Duration : 31 hours
No of Students Enrolled : 25
Starting Date : 16.08.2021
Ending Date : 24.09.2021
Faculty /Resource Persons

1. Sri Ravi Sankar, Lecturer in Commerce

2. Kum P.Sai Supraja,Lec.in.Commerce

3. Sri M.Venkatesh, Lecturer in Computer Science.
4. Sri. Ch Satya Murthy, Lecturer

. W
PRINCIPAL

R.R.D.S.Govt. Degree College
BHIMAVARAM-534 202




RRDS GOVT. DEGREE COLLEGE

BHIMAVARAM-534202, WEST GODAVARI DISTRICT, ANDHRA PRADESH
(Estd. 1972 - Affiliated to Nannaya University - Accredited by NAAC)

| www.rrdsgdc.info mail: gdcbhimavaram.jkc ail.com Phone: 08816-223458

.y e oy
s

PRINCIPAL: Sri.C.Ravi Sankar DATE: 16.08.2021

M.Com.
Department of Commerce
2020-21
Certificate Programme - Digital Marketing
Curriculum
SYLLABUS
Module- | BASICS DIGITAL MARKETING

Introduction To Online Digital Marketing - Importance Of Digital Marketing —
Internet Marketing work  Traditional Vs. Digital Marketing - Types of Digital Marketing —

Increasing Visibility - Visitors” Engagement Bringing Targeted Traffic- Lead Generation
Module- I ANALYSIS AND KEYWORD RESEARCH

Market Research - Keyword Research And Analysis - Types Of Keywords-Tools Used For Keyword Research -

Localized Keyword Research - Competitor Website Keyword Analysis —
Choosing Right Keywords To The Project
Module- lii SEARCH ENGINE OPTIMIZATION (SEO)

Introduction To Search Engine Optimization - Search Engine work - SEO Fundamentals & Concepts

-Understanding The SERP - Google Processing- Indexing- Crawling

Module- IV LOCAL BUSINESS & GOOGLE MAPPING

Creating Local Listing In Search Engine - Google Places Setup (Including Images, Videos, Map Etc)
Search Engine Visibility Reports - Verification Of Listing - Google Reviews

Module- V GOOGLE ADWORDS OR PAY PER CLICK MARKETING (SEM)
Google Ad words-Introduction To Online Advertising And Ad words- Ad words Account And
Campaign Basics- Ad words Targeting And Placement-Ad words Bidding And Budgeting-

Ad words Tools - Opportunities- Optimizing Performance- Ads Type- Bidding Strategies —
Search Network- Display Network- Shopping Ads - Video Ads- Universal App Ads

Learning Outcomes
L. To educate students in the area of Digital Marketing.
2. The student will understand the ever evolving digital landscape and examines the strategic role of
digital marketing processes and tools.
3. To get Competency in getting jobs related to digital marketing
4. To motivate students to find new opportunities for self employment in modern marketing.




SCHEDULE

Duration —One SYLLABUS TO BE COVERED
Hour per Day
(4to5pm)

Day | Introduction To Online Digital Marketing

Day 2 - Importance Of Digital Marketing - Internet Marketing work
Day 3 Traditional Vs. Digital Marketing

Day 4 Types of Digital Marketing - Increasing Visibility
Day5 Visitors* Engagement Bringing Targeted Traffic- Lead Generation
Day 6 Market Research - Keyword Research And Analysis
Day 7 Types Of Keywords-Tools Used For Keyword Research
Day 8 Localized Keyword Research

Day 9 Competitor Website Keyword Analysis
Day 10 Choosing Right Keywords To The Project
Day 11 Introduction To Search Engine Optimization
Day 12 Search Engine work
Day 13 SEO Fundamentals & Concepts
Day 14 Understanding The SERP - Google Processing
Day 15 Indexing- Crawling
Day 16 Creating Local Listing In Search Engine
Day 17 Google Places Setup (Including Images, Videos, Map Etc)
Day 18 Search Engine Visibility Reports
Day 19 Verification Of Listing - Google Reviews

Day 20 Google Ad words
Day 21 Introduction To Online Advertising And Ad words
Day 22 Ad words Account And Campaign Basics
Day 23 Ad words Targeting And Placement
Day 24 Ad words Bidding And Budgeting
Day 25 Ad words Tools - Opportunities
Day 26 Optimizing Performance Of Ad words Tools
Day 27 Ads Type- Bidding Strategies
Day 28 Search Network- Display Network
Day 29 Shopping Ads
Day 30 Video Ads- Universal App Ads
Day 31 Examination
(3.30 pm to 5.00 pm)

Methodology followed

1. Interactive Sessions 2. Case Studies 3. Participative Learning 4. Learning by Doing

5. Observation Method.
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PRINCIPAL(FAC): Sri. C.Ravi Sankar
M.Com,

DATE: 16.08.2021

Department of Commerce
2020-21
CERTIFICATE PROGRAME
Name of the Programme : DIGITAL MARKETING

Duration : 31 hours

No of Students Enrolled : 25
Starting Date : 16.08.2021
Ending Date : 24.09.2021

Assessment Procedure

This certificate Programme consists of 30 hours duration of teaching curriculum following
learner centric methods. Formative Assessment will be done at the end of each class . After
Completion of teaching of modules a test will be conducted with 90 minutes duration in the
following Procedure .

Section | Nature of Questions Marks Alloted Total Marks
A 10 Objective Type Questions 2 marks each question 20
B 5 Short Answer Questions 5 marks each question 25
C 5 Fill'in the Blanks 1 Mark Each Question 05
Total 50
Qualifying Marks 25

PRINCIPAL
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Department of Commerce

04.08.2021

Resolution

The Faculty of Commerce Department discussed in the Department of commerce
to conduct certificate course for the academic year 2020-21.

It is resolved to seek permission from the Principal to conduct certificate course
on Digital Marketing for the A.Y 2020-21 after independence day onwards.

S

Faculty Members Department InCharge
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PRINCIPAL: Sri C.Ravi Sankar DATE: 6.08.2021
(FAC)  M.Com. iy

To

The In charge

Commerce Department
RRDS Govt.Degree College

Bhimavaram

Sub: Conduct of Certificate Programme for A.Y 2020-21 - Digital Marketing

In the view of value addition and enhancing skills of the students, accorded permission to
Department of Commerce to conduct Certificate Programme on Digital Marketing as per
the schedule and invite resource persons to deliver the content wherever necessary.

Principal

PRINCIPAL
R.R.D.S.Govt. Degree College
BHIMAVARAM-534 207
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Department of Commerce

Notice

7/8/2021

All the students are here by informed that the department of commerce is going to conduct the certificate
program on DIGITAL MARKETING.

The certificate programs will enhance the knowledge and abilities in addition to your academics .Register for
the certificate courses on or before 16/8/2021 at commerce department .
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RRDS GOVERNMENT DEGREE COLLEGE,BHIMAVARAM'
Department of Commerce

2020-2021

Certificate Programme in Digital Marketing

Started From _|6:03. to__ &X4.09. 202 |
Students Enrolled
S.NO |Name of the student Registered no. Class & Group Signature

1|A Vedavalli 203128200002 | B.Com(CA) L \e Anmool

2|B Karthik 203128200003 | B.Com(CA) p i :

3|B.Venkata Sai latha 203128200004  [iB.com(cA) |12, |a #:Z

4|G Durga Bhavani 203128200008 1B.Com(CA) | (n. DA Gm\nn,

5/M S N S Bhavani Prasad 203128200012 1B.Com(CA) | m Prasad

6/N Rahul Chanti 203128200013 | B.Com(CA) Moo a B

7|N Vimala Vasantha 203128200014 1B.com(cA) | Nasuntha

8|P Amulya 203128200016 1B.Ccom(cA) |P2. AMulyA

9|P Ajya Kumar 203128200017 18.comca) | 0 ASua kumar
10|P.Lalitha 203128200019 18.com(cA) [P Lalitha
11|T. Anitha 203128200021 IB.Com(CA) [T. Antha
12|T Harishitha 203128200022 1B.com(cA) | T Howlht
13|V Padmavathi 203128200023 1B.Com(CA) [\} n e
14K Pushpa Sai Tejaswi 203128200009 [IB.Com(CA) [ . PUshpa
15|K S D Malleswari 203128200010 | B.Com(CA) S D .malleMaade
16|P Sri Aswini 203126203014 | B.A A bk
17|V Harish Babu 203126203018 IB.A V. Masich  Baby
18|A Asha Jyothi 203126203001 IB.A ). Atha justhi
19|B N H Papasri 203126203002 I B.A N H:mcx Q(Lgdgﬂ
20|T Manikanta 203126203017 | B.A 7. Manik aﬁ&
21|G Devi 203126203007 | B.A 2. by
22|B sindhu 203126203003  [IB.A RS dh
23|D Ramesh 203126203005 | B.A 7 )5
24|G Pradeep Satya Sai 203126203006 | B.A PYodeof
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Digital marketing - Examination

Section-A 10x2=20
Objective type questions

1.Which of the following is the most common delivery channel in terms 6f mobile
marketing?

a. Voice call b. Search engine marketing c. Graphic . d. Text/ /

2. Product development process after analysis of business next step to be

taken is
iktest marketing B. penetration marketing C. one channel marketing
D. individual marketing

3. when a firm aims to underpriced competitors and win market share it is using an
strategy that requires relatively less marketing skill as coopered to other strategies

a. product differentiation b. overall cost leadership 4ocus d. domestic customer
relationship S

4. Which of the following will not in correct case of a market offering?

A. It is positioned in the minds of the intended buyers

B. It needs to provide some central benefit to the consumer
-éTarget market is not important for market offering / .

D.Both 1 and 2

5. What does stand for SEO?

A) Search Engine Out B)Search Engine Offer ‘&:amh Engine Optimization D)Search Engine Option/

6. For SEO site content should have? Ve

A) title tags ’ﬁ)mcta descriptions C)Both (A) and (B) D)None of the above / -
7. search engines are used t/ogscarch —-—--—-----type of information

a. documents all of the options ¢. videos d. images

/

8. An example of an “interngt search engine is”

a. windows b. LINUX c. yahoo d. MS word %



-4 b )

9. , social media, mobile apps, and other digital channels are all examples
of digital marketing used by companies and companies.

A. Search Engines B. Websites ‘émails D. All of the ab%-
10. The meta title is the title tag that also identifies the ___ of your pag‘e.

. Link
B. Title

\"X C Headiine /

D. Description

Shot answers questions

Section-B 5x5=25
Short Answer Questions
Write any five Questions

1. What is the basic thing of digital marketing?

2. What is involved in online public relations?

3. What is market research in digital marketing?

4. How does market research impact digital marketing?

5. What is search engine optimization in digital marketing?
6. Why is SEO important?

7. What to include in your local business listing?

Section-C 5x1=5
Fill in the blanks

Fill in the blanks

\
In mobile marketing, the full form of LBS is foghan s M&S‘?’W‘CQ = /

Analyzing consumer grieyances is a part of research related to o
SEOQ is all about enabling d to be found __

Q_-Lm;L_ is not search engine e
PogAcontain meta tags that contain information about their content.

/—
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RRDS GOVERNMENT DEGREE COLLEGE,BHIMAVARAM
Department of Commerce

2020-2021

Certificate Programme in Digital Marketing
Started From 16.08.2021 to 24.09.2021
Students List of Marks obtained

S.NO |Name of the student Registered no. Class & Group |Marks Obtained
1|A Vedavalli 203128200002 | B.Com(CA) 33
2|B Karthik 203128200003 | B.Com(CA) 32
3|B.Venkata Sai latha 203128200004 | B.Com(CA) 36
4|G Durga Bhavani 203128200008 | B.Com(CA) 33
5|M S N S Bhavani Prasad 203128200012 I B.Com(CA) 42
6[N Rahul Chanti 203128200013 |1 B.Com(CA) 27
7|N Vimala Vasantha 203128200014 | B.Com(CA) 36
8|P Amulya 203128200016 | B.Com(CA) 38
9|P Ajay Kumar 203128200017 I B.Com(CA) 34

10|P.Lalitha 203128200019 1 B.Com(CA) 32
11|T. Anitha 203128200021 | B.Com(CA) 33
12|T Harishitha 203128200022 | B.Com(CA) 34
13|V Padmavathi 203128200023 | B.Com(CA) 33
14K Pushpa Sai Tejaswi 203128200009 | B.Com(CA) 32
15(K S D Malleswari 203128200010 | B.Com(CA) 34
16|P Sri Aswini 203126203014 IB.A 33
17|V Harish Babu 203126203018 I B.A 31
18|A Asha Jyothi 203126203001 1B.A 34
19|B N H Papasri 203126203002 1B.A 35
20T Manikanta 203126203017 | B.A 29
21|G Devi 203126203007 IB.A 29
22|B Sindhu 203126203003 I B.A 34
23|D Ramesh 203126203005 IB.A 38
24|G Pradeep Satya Sai 203126203006 I1B.A 32

PRINCIPAL

R.R.D.S.Govt. Degree Collt
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RRDS GOV ERNMENT DEGREE COLLEGE- BHIMAV ARAM
West Godavari District, Andhra Pradesh

CERTIFICATE
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